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Executive Summary  

The main idea for NannyBot is that purchasing the product will work towards the buyer's 
convenience. People who buy this product tend to have busy lives and may need a helping hand 
to watch their kids while they work around the house. NannyBot helps parents simplify their 
busy lives by giving them time to do complete chores while they still tend to their children.  
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OVERVIEW 

NannyBot is a company that sells robotic child monitors that are completely mobile. With the 
easy to navigate smartphone app, NannyBot is completely user friendly. Before NannyBot is 
released to the public, advertising strategies and tactics will need to be the main focus. By 
stressing NannyBot’s mobility, simplicity, convenience, and the freedom it gives you, NannyBot 
aims to be the best on the market. With our newly launched website and social media pages, we 
strive to gain a fanbase of parents who can't seem to catch a break.  
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Situation Analysis  

Direct Competition  

Direct competition for NannyBot would be leading baby monitor companies such as: 
❖ Infant Optics 
❖ VTech 
❖ Angelcare 
❖ Graco  
❖ Samsung  

 

Indirect Competition  

Indirect competition would include places such as daycares and babysitters. These types of 
businesses can take away the incentive to buy NannyBot because it completes a similar task with 
a traditional style of human interaction. 
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Situation Analysis  

Competition Elaborated  

The direct competition will not be able compete with NannyBot. No leading baby monitor has 
the capability to completely control it on your smartphone. People will be drawn to NannyBot 
with its extra accessories that normal baby monitors do not have.  

In an increasingly technology based world, NannyBot will also be able to deal with its indirect 
competition. Parents trust themselves with their kids more than anyone else and with new 
technology developing every day NannyBot will play a huge role on the day care industry.   
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Situation Analysis  

Communication Objectives  

Our communication objective is to increase the awareness of the NannyBot to the general public 
by 50%  

Marketing Objectives  

Our marketing objective is to increase the overall sales of the NannyBot by 25% 

Advertising Objectives  

We want the consumer to recognize that by having a NannyBot they will have more time 
available to get chores done around the house.  
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Target Audience  

Demographics 
Anyone that is taking care of or watching over one or more children between that ages of 8 to 12. 
Our product is offered to customers of any race, religion, or ethnicity. This product however, is 
fairly expensive so we will be targeting families that earn high salaries with a minimum of 
$80,000. 
 
Psychographics  
Parents and grandparents who do not have enough time throughout the day to look over their 
child when they want to play. We are targeting parents whose lives don’t stop after work and 
remain on a busy schedule all day. Most parents who live busy lives tend to have a dirtier house 
compared to those who have more free time. Daycares who have multiple children to look after 
but not enough supervisors. Grandparents watch over their grandchildren but cannot always go 
outside with them.  
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Target Audience  

First Person Description  
“My name is Ann and I am a 38 year old single parent of 2 girls, ages 9 and 10. I recently started 
working a second job at a local steakhouse. I am very busy between my work schedule and 
raising two kids. It is often hard for me to find a babysitter and my girls are right at that age 
where they are able watch over themselves for short periods of time but shouldn't be left alone all 
night. When I come home from work I tend to find my house a complete mess but have very 
little time to clean.”  
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Target Audience  

Key Insights  
Our target audience are parents, grandparents, and daycares that have busy days and who cannot 
look after their children all the time. Parents always want to monitor what their children are 
doing and NannyBot makes this job easier. Some parents may not trust people to watch over 
their kids for a long period of time. Daycares can be overwhelmed with the number of kids they 
have to look over. By having the NannyBot, the target audience will have more time getting 
chores done due to not having to watch over their child.  
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NannyBot Online  

Website URL  

 https://www.watchfromafar.com 

Facebook URL 

 https://www.facebook.com/NannyBot  

Twitter URL  

 https://www.twitter.com/NannyBot 

Instagram URL  

 https://www.instagram.com/NannyBot  
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Value Proposition of Product  

Functional Benefits 

The NannyBot price is around $1,500 dollars. Although this is a costly purchase at once, it is a 
one time purchase that can last you a lifetime. The NannyBot can come in a wide variety of 
different colors. With its unique mobility it is truly a one of a kind product. 

 

Emotional Benefits  

The NannyBot will allow you to get chores and errands done without dragging your child around 
with you. By getting these chores done you will have the feeling of satisfaction. There is no 
better feeling than coming home to a clean house and with the NannyBot, you will be able to 
keep your house clean all the time. 
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Creative Strategy Brief  

Objective  

NannyBot’s main objective is allow parents time and freedom from their children to get chores 
done around the house. 

Background 

The NannyBot is a going to be a new product to the market in the upcoming months. It will be a 
one of a kind product separating itself from its competition. The NannyBot will be made in the 
United States and be available for purchase on their website.  
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Creative Strategy Brief  

Target Audience  

The Target audience are parents, single parents, grandparents, and daycares who have to watch 
over children. The age group we are looking to target is anywhere from 20 years old to 40 years 
old. These people will live busy lifestyles and have little to no free time throughout the day to get 
things around the house. People who have busy lives tend to have a dirtier house than those who 
have a lot of free time. 
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Creative Strategy Brief  

Customer Insight  

People who would to buy a NannyBot are seeking for a clean house. The NannyBot watches 
your child while you can go into another room to clean up a mess you could not get to before. 
The NannyBot allows parents, grandparents, and daycares to be worry free when trying to figure 
out where a child went. With the simple app it makes it easy to locate your child. They will love 
this because it can follow your child from room to room and not having to worry where you put 
your child. 
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Creative Strategy Brief  

Core Message 
Make your life easier by watching your kids from anywhere with NannyBot. 

Support 

❖ Easy to use smartphone app allows the user to always monitor their children.  
❖ NannyBot has movement capabilities allowing the user to operate NannyBot via 

smartphone.  
❖ Gives parents the freedom that they always wanted.  

 

Brand Perception   

We want customers to feel a sense of relief when they buy NannyBot. We want to simplify 
parents duties as much as possible with NannyBot. Customers should feel that a load of stress 
has been taken off their back when they start using NannyBot. We want NannyBot customers to 
feel valued and appreciated.  
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Media Strategy  

Scheduling 

The NannyBot will have advertisements and promotions all year long due to our lifestyles 
always changing. However, we will adapt the pulsing method for scheduling as we focus on 
certain months when kids are out of school. We will focus on the summer months of June to 
August as well as the winter months between November through January. We choose these 
months because the kids will be on school break but parents may still have to work during those 
times.  
 

Month  Jan. Feb. Mar. Apr. May June July Aug. Sep. Oct. Nov. Dec. 

Print XX X X X X XX XX XX X X XX XX 

Television XX X X X X XX XX XX X X XX XX 

Radio X X X X X X X X X X X X 

Social Media XX X X X X XX XX XX X X XX XX 

Digital Media XX X X X X XX XX XX X X XX XX 

Google Adwords XX XX XX XX XX XX XX XX XX XX XX XX 

 

Each Month contains an “X” representing that we will be promoting year around. Months 
that contain two X’s means that we will do more promotions during that mont 
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Media Strategy  

Geographic Target Area 

Since anyone will benefit from having a NannyBot it is hard to select a specific geographic target 
area. However, we chose areas that are closer to large cities with a large population. We chose 
three of the biggest cities in the U.S. Chicago, New York, and Los Angeles. Since our product 
will be slightly expensive, these cities will fit perfectly within our target audience due to living in 
the city is expensive. 
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Media Strategy  

Strategy 

NannyBot’s strategy is to show parents how much they can get done around the house by not 
having to always watch over their kid. Single parents especially can tend to have a messy house 
due to working multiple jobs and always watching their kids. By having a NannyBot it will solve 
that problem because of its unique mobility. The NannyBot is not an old baby monitor from the 
past but rather the one for the future because it can follow your kid from room to room. 
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Media Mix  

Owned Media 
❖ The NannyBot official website where you would buy your NannyBot. 
❖ Social Media Pages such as Facebook, Twitter, and Instagram. 
❖ The NannyBot Blog. 

 

Earned Media  
❖ Fans sharing posts on social media pages 
❖ Word of mouth & online reviews 
❖ Free trials & demonstrations  

 

Paid Media 
❖ Television Spots. The NannyBot commercials will run on shows that kids like to watch 

as well as parents. We chose show that kids like to watch because a kid will want to have 
their own robot. We also chose shows that parents watch because then they will notice 
the NannyBot.   

❖ Billboards. We will buy multiple billboards along busy highways in and around the cities 
listed in our target audience geographics. Busy highways around the city can cause some 
serious traffic delays. By having people sitting in their cars and no where to go, they will 
look around and see our billboard. 

❖ Radio. We will not do too much promotions through radio because people tend to listen 
to their own music while driving, or listen to a station that has no radio advertisements. 
We will run promotions on the most popular and most listened to radio stations in our 
geographic target audience.  
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IMC Delivery Tools  

Print 

The NannyBot will put advertisements in certain magazines such as Parents, Women’s Daily, 
and Working Mother. We will run ads in these magazines because these are the most popular 
read magazines that is directed towards our target audience. 
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Sample Ad  
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IMC Delivery Tools 

Social Media  

 The NannyBot will have numerous social media pages to reach a wider audience. To start 
off their social media presence, the NannyBot will have a Facebook, Twitter, and instagram 
account because these network platforms tend to be the most popular. 

Facebook 

 The NannyBot Facebook page will consist with useful information to the customer 
describing the benefits of having a NannyBot, as well as sharing customer reactions toward the 
NannyBot. We will post pictures/videos that consumers send in showing off how clean their 
house is thanks to the NannyBot. The Facebook page will also contain a link to their website 
where you can purchase your very own NannyBot.  

Twitter 

 NannyBot’s Twitter page will be very user friendly. Anyone who tweets @NannyBot 
with any questions or concerns will be answered promptly. We want customers to feel that they 
are valued and appreciated and by engaging with them via Twitter is a great way to do so.  

Instagram  

 Instagram will give us another great source to advertise NannyBot. By following 
@NannyBot on Instagram, you will have an inside look on new product concepts and idea and 
demonstrations. Instagram will aid NannyBot in the one of the most visual ways possible with 
pictures and videos.  

Website  

 Our website, https://www.watchfromafar.com, will allow visitors to purchase their very 
own NannyBot, check out new concepts and ideas for NannyBot, look through frequently asked 
questions, contact NannyBot support, and even write a review. With our user friendly website 
NannyBot will ensure to take customer satisfaction to the next level.  
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IMC Delivery Tools 

Digital Media  

AdWords 

These are a few examples of what would come up when people would search for the NannyBot 
online. 

 

 

 

NannyBot Blog 

The NannyBot blog will be an interactive blog posting weekly on how consumers are enjoying 
the product. It will also hold a section where readers can write a review or post comments about 
the blog. 
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IMC Delivery Tools 

Event Sponsorship  

We will hold multiple trail events in popular areas like malls in the busy cities in our geographic 
target audience. In these trials parents will be able to drop off their child in a play area that 
contains a NannyBot. The parent will then go and complete their shopping errands and test out 
the mobile app where the can check in on their child. At the end of the the trial the parent will 
realize how much time can be saved doing errands without dragging their child with them. The 
parent will also receive a coupon that can be used to buy a NannyBot. 
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Conclusion  

Our campaign will be successful because our target audience will be waiting for this product to 
hit the market. Our product doesn’t only provide a baby watching service, but it brings a feeling 
of satisfaction and happiness to the consumer. Our media strategy will reach our target audience 
through the channels listed previously. In today’s world everyone is busy and doesn’t always 
have time to get things done in a day. Thanks to the NannyBot those problems will be solved and 
parents will have extra time to get their chores done. 


